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This paper explores the origins and evolution of the illus-

trated travel poster, as well as its impact on contemporary 

illustration. These areas of research function as the three 

main sections of this paper, which, more specifically, focus 

on the countries, individuals, or entities that played a 

significant role in shaping either leisurely travel, mass 

transportation, or the poster itself. 

Part one, “Origins,” spans from the 1750s to the late 1880s 

and traces the illustrated travel poster’s development from 

the advent of leisurely travel through the onset of travel’s 

golden age. Part two, “Evolution,” examines the illustrated 

travel poster’s maturation across the golden age of travel, 

which began in the 1890s as ocean liners and locomotives 

reached their pinnacles in luxury accommodations and 

ended in 1978 with the deregulation of mass airlines. Part 

three, “Impact,” investigates the illustrated travel poster’s 

influence on contemporary illustration, using the rise of 

the digital revolution in the 1980s as a starting point and 

continuing on through the present day. 

Throughout these periods of time, innovations and trends in 

art, printing technologies, mass transportation, and tourism 

have always been a critical component for the illustrated 

travel poster. The confluence of these innovations and trends 

in the golden age of travel gave the illustrated travel poster a 

unique and lasting visual language, which, today, provides a 

natural solution for contemporary illustration works seek-

ing to leverage the romanticization or idealization of local, 

exotic, or fictitious travel for commercial gains.

ABSTRACT



CHAPTER 1: 1750s - 1815 ......................................................................................04

 • Going on Tour

 • All Roads Lead to Rome

 • Writing on Stone 

CHAPTER 2: 1815 - 1850 .......................................................................................09

 • A New Grand Tour

 • A Fashionable Tour

 • The Illustrated Poster

CHAPTER 3: 1850 - 1890 ....................................................................................... 15

 • Pioneering Luxury

 • Crossing Borders

 • Illustrating Modernity

CHAPTER 4: 1890 - 1914 .......................................................................................29

 • The Rise of Isms

 • A Golden Age Dawns

 • Learning to Fly

CHAPTER 5: 1920 - 1939 ....................................................................................... 42

 • The New Visual Vocabulary

 • The Golden Age Commences

 • Further Developments in Flight

CHAPTER 6: 1945 - 1978 ....................................................................................... 63

 • Mid-Century Design

 • The Golden Age Ends

 • Flying Reaches the Masses

CONTENTS

PART ONE: ORIGINS

INTRODUCTION ............................................................................................................................................................  01

PART TWO: EVOLUTION



See the World: The Illustrated Travel Poster  
and Its Impact on Contemporary Illustration

  EDGAR AL ANIS  iiiCONTENTS

CHAPTER 7: 1980 TO NOW ................................................................................... 78

 • The Computer Hits Mass Market

 • General Posters

 • Travel Posters and the Advertising Agency

CHAPTER 8: CASE STUDIES & INTERVIEWS ......................................................87

 • Case Study No. 1: Promoting Convenience, featuring Amtrak’s AmtrakConnect 

Campaign and an Interview with Jeff Jones 

 • Case Study No. 2: Promoting Fictional Travel, featuring NASA’s “Visions 

of the Future” 

 • Case Study No. 3: Promoting the Glamour of the Golden Age, featuring 

Havaianas’ “Summer of ‘62” Campaign 

 • Case Study No. 4: Promoting Local Travel, featuring NYC & Company’s 

“See Your City” Campaign and an Interview with Remko Heemskerk 

 • Case Study No. 5: Promoting Nostalgia, featuring Anderson Design Group 

and an Interview with Joel Anderson 

 • Case Study No. 6: Promoting Popular Culture Locales, featuring Window-

ShopGal on Etsy

PART THREE: IMPACT

CONCLUSION ......................................................................................................................................................... 108

NOTES ................................................................................................................................................................................... 109

BIBLIOGRAPHY  .................................................................................................................................................... 120



  EDGAR AL ANIS  1

While Fogg’s travels did not cater much to sight-

seeing and comprised one fantastical feat after 

another, many of the details Verne described 

were based on fact. In particular, the methods of transporta-

tion Fogg used all existed, as did the times specified in each 

portion of his journey.1

Verne took Fogg across land and sea to reach Egypt, India, 

Hong Kong, Japan, the United States, and back to Fogg’s 

home in London at a time when world travel had reached 

incredible breakthroughs. Only fifty years prior to the publi-

cation of Verne’s novel, in the early 1820s, had steam-engine 

technologies matured to a degree where they could propel 

trains and ships, thus giving rise to the mass transportation 

industry. Coupled with the Industrial Revolution as a whole, 

it was mass transportation that greatly (and quickly) trans-

formed the way people of the nineteenth century lived and 

worked, as well as who traveled and where. 

Mass transportation not only revolutionized “modern life” 

as the nineteenth-century citizen knew it; it also influenced 

new developments in art. Impressionism, considered the 

first artistic revolution since the Renaissance,2 aimed to 

capture this effervescence of life in motion [see fig. 1], which, 

in turn, inspired further developments in art making and 

visual vocabularies in graphic communications much later. 

As the Impressionists revolted against traditionalist ideals of 

perspective, color, and composition, another artistic uprising 

was brewing: the illustrated poster. A contemporary to the 

Impressionists, Jules Chéret (1836 - 1932) shaped the course 

of the illustrated poster altogether by transforming it from “a 

sheet of paper” that “resembled newspaper advertisements” 

to brightly colored lithographs that caused a poster mania in 

France.3 It is these histories, woven together in three main 

parts, that create the nexus for the illustrated travel poster, 

and it is precisely where our journey takes us. 

Part one of this paper, “Origins,” traces the illustrated travel 

poster’s development from the 1750s to the late 1880s, which 

covers the advent of leisurely travel through the onset of trav-

el’s golden age. Part two, “Evolution,” examines the illustrated 

travel poster’s maturation in the decades that encompass 

travel’s golden age, which commenced in the 1890s as ocean 

liners and locomotives reached their pinnacles in luxury 

accommodations and ended in 1978 with the deregulation of 

mass airlines. It is during this time period that the illustrated 

INTRODUCTION

In 1873, when Jules Verne published Around the World in Eighty Days—the 

epic tale of Phileas Fogg dashing around the world to prove (and win a bet) 

that such an unthinkable journey could be traversed—traveling around the 

globe in an eighty-day time frame was technically possible.
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travel poster arrived at a unique and lasting visual language 

that lost steam only around the 1960s when photography 

began to take a stronghold in advertising.4 Part three, “Impact,” 

investigates the illustrated travel poster’s influence on con-

temporary illustration, using the rise of the digital revolution 

in the 1980s as a starting point and on through the present 

day. Throughout these periods of time, this paper focuses 

on highlighting those countries, individuals, or entities that 

played a significant role in shaping either leisurely travel, 

mass transportation, or the poster itself. 

It is found that the conf luence of innovations and trends in 

art, printing technologies, mass transportation, and tour-

ism have always been a critical and inf luential component 

of the illustrated travel poster and its role across time. To 

contextualize the illustrated travel poster’s inf luence on 

contemporary illustration this paper lastly notes particular 

brands, firms, or illustrators unequivocally evoking its 

visual language as a means to leverage the romanticization 

or idealization of local, exotic, or fictitious travel for com-

mercial gains.

FIG. 1

Claude 
Monet, The Gare 
Saint-Lazare: 
Arrival of a Train, 
1877.

INTRODU C TI ON



ORIGINS
PART ONE
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GOING ON TOUR
For young, wealthy gentlemen in eighteenth-century Brit-

ain, the grand tour was a rite of passage taken to integrate 

them as full members of elite society. As a supplement to 

formal education, the grand tour took them on an extended 

trip across continental Europe, mainly Paris and Italy, to 

introduce them to the best art collections and architectural 

marvels from the great metropolises.5 It was first coined by 

Catholic priest and travel writer Richard Lassels (ca. 1603 - 

1608) in his book Voyage or a Complete Journey through Italy, 

written circa 1670.6 Throughout the seventeenth century 

the grand tour continued to develop and had become an 

orderly and structured system that many followed by the 

middle of the 1700s. As the wealthiest nation in the world, 

Britain was mainly associated with the grand tour, as its 

notable upper class had the leisurely and economical means 

to travel.7 It is the trajectory of a gentleman like Sir Edward 

Gascoigne (1697 - 1750) [see fig. 2] that we follow. Like many 

of his contemporaries, Gascoigne traveled to Europe and 

spent most of his grand tour in Italy before returning to 

England a couple of years later.8 That precise journey began 

with the crossing of the English Channel.

In the second half of the eighteenth century, regular 

ferries crossing the English Channel and improvements 

made to roads greatly facilitated the journey for the grand 

tourist, but it was still not one without its obstacles. 

Sail-powered ferries, for example, ran on fairly regular 

schedules across the Channel by the 1760s, but tempes-

tuous winds and rocky seas were typical causes of delays. 

After crossing, usually in Calais or Boulogne, France, or 

in Ostend, Belgium, the main entry ports, the grand tour-

ist had to go through customs, where inspectors “could 

be maddeningly thorough in their search through every 

trunk, bag, and hatbox, and capricious in levying duty.”9 

With the advent of trains still decades away, the grand tourist 

usually had three options when it came to arranging trans-

portation once onshore in Continental Europe: (1) purchase 

or hire a private carriage and horses, (2) rent a carriage and 

C H A P T E R  1

1750s – 1815
The Grand Tour to the end of the Napoleonic Wars

FIG. 2   Francesco Trevisani, Sir Edward Gascoigne, 1725.
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travel “post,” or (3) take public transportation. The first op-

tion, being the most expensive, was typically only possible 

for the very wealthy, but it offered the most autonomy. The 

second was more practical and included hiring horses and 

a driver at various stations that were placed at six- or sev-

en-mile stretches along the main roads. Well developed by 

the 1760s, traveling post came with detailed rules and reg-

ulations governing the number of horses and men required 

for different types of coaches as well as when horses needed 

to be changed.10 

The last option—taking public transportation—was usually 

by means of the diligence or vetturino systems. Chosen 

by those who preferred not to tackle traveling by carriage, 

the diligence was “a large, cumbersome conveyance that 

resembled three coaches hitched together with a platform 

across the top for luggage and additional passengers.” The 

diligence, which could accommodate up to thirty people, 

traveled daily between Calais and Paris by the late eigh-

teenth century. And while they were usually cramped 

and uncomfortable, fares were inexpensive and schedules 

fairly reliable.11

An even more affordable option included traveling with vet-

turinos. These “self-appointed guides” provided transporta-

tion, lodging accommodations, and meals along a specified 

route at an all-inclusive price. Fares were usually cheap, but 

it meant traveling at the whims of the vetturino, who was 

more interested in getting his passengers to their destina-

tions as quickly as possible than as comfortably as possible. 

Vetturinos were slower than traveling by diligence, but they 

could at least, by the late eighteenth century, be arranged 

through an agent in London before departure.12

ALL ROADS LEAD TO ROME
During this time Rome was considered the pinnacle of 

achievement for Western civilization; thus, it was the most 

vital component of the grand tour. Paris, however, was usual-

ly the first destination on the grand tourist’s itinerary, where 

a typical stay could last for several weeks. Impressive, no 

doubt, were the Louvre and Tuileries palaces, the Notre Dame 

cathedral, and grand public spaces such as the Luxembourg 

Gardens and Champs Elysées. More impressive, however, 

was the Palais Royal, the most popular place to gather in all 

of Paris. Expanded in 1784, it was a site where residents and 

visitors alike could shop, see plays, admire fine art collec-

tions, or take respite at the Café de Chartres. During their 

stay in Paris, many grand tourists also took the journey to 

Versailles, where they could see private art collections, lush 

gardens, and be presented to the king and queen.13 

Despite its marvels, the city left most British visitors feel-

ing ambivalent toward it. Paris certainly had much to offer 

anyone seeking culture and knowledge, but British visitors 

regarded it as a “filthy, noisy, congested city” whose houses 

were “cold and cheerless.” The Parisians themselves were seen 

as “loud, boisterous, rude, lazy, indelicate, and interested only 

in pleasure.” French women, in particular, were subject to the 

harshest criticism from British travelers, who disapproved of 

their makeup, powdered wigs, and gregarious spirits, which 

they likened to prostitutes. Still, British grand tourists hap-

pily devoted their time to paying visits to churches, royal pal-

aces, and esteemed noblemen and their collections of art.14 

After Paris, most grand tourists made their way to Italy. 

The usual route made a stop in Geneva, Switzerland, 

which interested British travelers as the birthplace of John 

Calvin (1509 - 1564). Philosophers Voltaire (1694 - 1778) and 

Rousseau (1712 - 1778) also lived nearby, and Britons, whose 

well-connected surnames gave them access to the right in-

troductions, were not shy to exercise them as a means for 

meeting these respected literary giants. Much else of Geneva, 

however, was regarded as “dull” and lacking “excitement,”15 

and it was not long before the grand tourist moved on.

The next phase en route to Italy involved crossing the Alps, 

the most expansive mountain range system in Europe. For 

many it was the most arduous and uncomfortable part of the 

entire grand tour. The most common route involved traveling 

south from Geneva to Chambéry, France, and then southeast 

to Lanslebourg, France, where the carriage road came to an 

end. From there, carriages had to be dismantled and carried 

by pack animals for twelve miles over the Mont Cenis pass to 

Susa, which was just across the Italian border. After that it 

was a relatively uncomplicated thirty-mile trek to Turin, Italy. 

PART ONE  •  CHAP TER 1:   1750s –  1815     



See the World: The Illustrated Travel Poster  
and Its Impact on Contemporary Illustration

  EDGAR AL ANIS  6

Traveling down the Rhone by boat from Lyons to Marseilles 

was the alternative to crossing the French Alps. However, 

this option was deemed much worse, as the road that fol-

lowed the next leg of the journey was crude and unmanaged. 

Crumbling bridges were also prevalent, making large rivers 

and other bodies of water completely impassable.16

Once across the Alps, Turin was the first, albeit brief, stop 

in Italy for most eighteenth-century grand tourists. More 

important on the tourist’s Italian itinerary were Florence, 

Naples, Venice, and, above all, Rome. From Turin, the trav-

eler could take one of two routes. The first involved traveling 

south to Genoa and then to Florence and Rome, with possi-

ble stops in Pisa, Livorno, and Lucca. The second took the 

traveler east to Venice, with the potential promise to visit 

Milan, Parma, Verona, Vicenza, Padua, Ferrara, and Bologna 

along the way, and then south to Rome. It was not uncom-

mon, however, for most to take one route to Rome and another 

homeward, varying the stops according to time and appeal.17

Undoubtedly, excitement ran high when the grand tourist 

approached Rome. As early as 1634, painter Claude Lorrain 

(1600 - 1682) had helped “set the visual image of Italy” 

through his painting Caprice with Ruins of the Roman Forum 

[fig. 3], which was “at once dramatic and poetic.”18 A prevail-

ing guidebook recommended a visitor spend six weeks to a 

year seeing the ancient remnants, from the Colosseum to the 

Pantheon, along with the city’s “more modern attractions.” 

The Vatican was, by far, Rome’s biggest tourist attraction. 

St. Peter’s Cathedral took over the skyline, and it owned one 

of Europe’s finest art collections. Attending mass at St. Peter’s 

was a popular item on the grand tourist’s to-do list, as 

FIG. 3   Claude Lorrain, Caprise with Ruins of the Roman Forum, ca. 1634.

PART ONE  •  CHAP TER 1:   1750s –  1815     
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well as observing the veil ceremony, in which young women 

“committed themselves to the life of the convent.”19 For the 

well-learned grand tourist of the eighteenth century, Rome 

was an indispensable experience, leaving travelers searching 

for knowledge and high culture fully content.

WRITING ON STONE 
Alois Senefelder (1771 - 1834) [see fig. 4] had every intention 

of becoming a playwright and actor. In 1796 Germany, while 

affluent young Britons were busy touring Europe, Senefelder 

was busy searching for an economical way to publish his 

play Die Mädchen Kenner.20 “We were emboldened to request 

leave to produce it in the Kurfürst’s Court Theatre and suc-

ceeded, thanks to my father’s aid,” he wrote in his treatise, 

“The over-kind praise which it won encouraged me to have 

the play printed.” Once published, even after giving away 

copies to his friends, he was able to make a profit through a 

book dealer in Munich. Determined to support himself as a 

writer, Senefelder sought to have more of his plays printed 

that had already “won sufficient applause.” But in the hopes 

of making a profit with the same book dealer, he had to get 

his new copies printed before the Leipsic Easter Fair. In a 

run against the clock with a printing firm, Senefelder was 

unsuccessful, as, despise all attempts, the “play was not 

printed till two weeks after the fair” was over.21 

Frustrated, Senefelder took matters into his own hands and 

began to experiment with printing. Having spent so much 

time with the printing establishment when attempting to get 

his plays published, he managed to understand the print-

ing process holistically.22 Through his experimentation, he 

gradually arrived at the idea that a stone could be made into 

a relief printing plate by etching away around grease-pencil 

writing. Based on the “chemical principle that oil and water 

do not mix,” Senefelder’s ultimate discovery was lithography, 

a revolutionary new form of printing that was pivotal for the 

illustrated poster’s inception.23 

A term derived from the Greek, lithography, literally mean-

ing “stone writing,” was “the first totally new print process 

to be developed since the fifteenth century.”24 In lithography, 

the printed image is created on the same flat plane of the 

printing surface, as opposed to being raised or incised, as in 

relief and intaglio printing, respectively.25 Basically, an im-

age is drawn on a printing stone using an oil-based crayon, 

pen, or pencil. Knowing that oil would repel it, water is then 

spread over the stone to wet the areas surrounding the oil-

based image. An oil-based ink is next rolled over the stone, 

which adheres to the image but not the areas moistened 

by water. A sheet of paper is finally placed over the stone 

and a printing press is used to transfer the inked image 

onto the paper.26

Due to its appeal, lithography quickly spread across other 

countries—Austria, Italy, Russia, Spain—but the countries 

that made the most significant developments to this printing 

form in its early stages were Germany, England, and France. 

Germany, the birthplace, prioritized the “commercial and 

industrial applications of the medium,” while England and 

FIG. 4   Lorenz Quaglio, Aloys Senefelder, 1818.
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France focused their efforts on technical developments such 

as “perfecting inks” and “color printing.”27 

Lithography continued to develop with the coming decades 

and reached a new level of maturity in the 1830s, which, 

coincidentally, was also when the illustrated poster first 

became associated with graphic art in France.28 Until then, 

posters of the very early nineteenth century were mere de-

scendants of “a larger tradition of decorated documents.”29 

Stylistically, they resembled the ornamental nature of the 

Rococo sensibility that was popular throughout most of the 

eighteenth century. 

Rococo ornamentation, a “lavish expression of the era of 

King Louis XV,” stressed “scrollwork, tracery, and plant 

forms derived from nature.” It was the intricate line work 

demanded of the Rococo style that allowed engraving to 

thrive during this time period, becoming the medium of 

choice for business cards, labels, letterheads, and announce-

ments.30 As early posters first resembled these decorated 

documents, they were not thought to be of their own “special 

category,” as no indication existed.31 

Lithography eventually replaced etching as the predomi-

nant medium used to print these documents, owing to its 

own successes as a “quicker and less costly method of print-

ing.” By the late 1830s, 700 lithographic presses operated 

across France alone, with 280 of them in Paris.32 Further 

developments in lithography arrived in the following 

decades, but Senefelder’s discovery, as mentioned, became 

the springboard for the modern illustrated poster of the 

nineteenth century. π

PART ONE  •  CHAP TER 1:   1750s –  1815     
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A NEW GRAND TOUR
The end of the Napoleonic Wars—shortly after 1815—ushered 

significant changes to travel and transportation. Postwar vis-

itors no longer exclusively included affluent young men, but 

family groups, upper-middle-class individuals, and women 

were now increasingly visible as traveling clientele.33 

The sensibilities of why people chose to travel were different 

too. Postwar tourists did share their forerunner’s interest in 

culture and art, but Renaissance and modern paintings, as 

well as masterpieces of Gothic architecture, were of higher 

appeal. More distinctly, however, was this new traveler’s 

penchant for writers and natural landscapes. Works from 

the Romantics, authors such as Lord Byron (1788 - 1824) and 

William Wordsworth (1770 - 1850), were not only admired 

but also largely utilized as guidebooks. Writers’ homes and 

scenes depicted in their works were sought-after points of 

interest. Nature, advocated by these Romantics, was also 

elevated to the status of “attraction” for tourists and brought 

the most significant changes to where people chose to travel. 

Journeying through the Alps, for example, was no longer a 

dreaded experience, and Switzerland became the target of a 

special trip. Germany’s Rhine region garnered interest for 

much of the same reason.34

Curiosity on the state of a postwar Continent led the initial 

boost in travel between 1815 and 1820, but the increasingly 

industrialization of Europe accounted for the intensity in 

which travel prospered in the 1820s, ’30s, and ’40s. In par-

ticular, people had more money at their disposal, and the 

development and improvement of vessels and locomotives 

made it exceedingly easier to travel.35 

The first quarter of the nineteenth century saw one of the 

most significant inventions to travel: the steam engine. 

Experiments in steam power, including early locomotive 

models, were developed well throughout the seventeenth 

and eighteenth centuries, but most failed to result in any 

significant innovations. The turn of the nineteenth century 

changed everything. In 1802 Cornish inventor and mine 

foreman Richard Trevithick (1771 - 1833) used his mechan-

ical engineering skills and built a steam carriage designed 

to run on roads.36 But in the time that it took for him to get a 

drink while it warmed up for a trial, the boiler emptied and 

was “red hot” amidst a completely destroyed carriage.37 

Two years later an idea occurred to him. Having observed 

the use of horse-drawn carts by means of rail, Trevithick 

thought to put a steam engine on a wagon to pull other 

wagons on these rails.38 His idea worked, thus crediting him 

with the first locomotive ever to run on rails.39 

Trevithick’s successes, however, were short lived. His inven-

tions were not sophisticated enough to sustain continued 

attention. During this time the locomotive was simply re-

garded as “a better kind of horse able to work without rest.” 

It was George Stephenson (1781 - 1848), along with his son 

Robert (1803 - 1859), who made significant developments to 

the locomotive and made it a practical success. They “put 

coupling rods between the engine wheels and did away with 

the chain.” They “introduced springs, eccentrics...to work 

the valves, and tubular boilers.”40 And in 1828, to lessen the 

startling noise of the hissing steam, they turned “the steam 

into the stack of the engine.” The result of which “increased 

the draft, made the fire under the boiler burn better, and 

thus created greater steam pressure.” Locomotives of future 

eras relied on these same principles.41 

 C H A P T E R  2

1815 – 1850
End of the Napoleonic Wars to end of the Industrial Revolution
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The Stephensons’ developments were gradual, of course, but 

they garnered enough attention to build an actual railroad 

and a fleet of locomotives, marking the origins of organized 

railroading. The railroad built was for the Stockton-Darling-

ton Line, which opened in 1825. The success was astonishing. 

The locomotive managed to pull passengers atop twenty-two 

wagons as well as twelve wagonloads of coal and flour at a rate 

of nine miles in sixty-five minutes.42 

A year later a group of businessmen sought Stephenson to 

lead the way in building a railway that would link the English 

cities of Manchester and Liverpool. Its primary intent was 

to compete with the Bridgewater Canal, which had become 

highly congested and charged high tolls. The proposed rail-

way caused a panic, particularly among coach proprietors 

and builders, saddle and harness makers, and landowners, 

all of whose livelihoods seemed at stake.43

Nevertheless, the Liverpool and Manchester Railway Company 

was founded in 1824 despite opposition, and just two years 

later George Stephenson was appointed to engineer both the 

railroad and the locomotives. However, unsure of whether to 

use “stationary engines which would pull the trains along by 

ropes, or locomotive engines,” the company directors held a 

public competition to make a definitive decision and offered 

a prize of £500 to the winning locomotive engine.44 

Held about nine miles from Liverpool, the competition 

caused a sensation. On October 6, 1829, “two hundred men 

acted as special constables and there was a crowd of at least 

ten thousand” on the first day of the competition.45 Out 

of the five entries, Stephenson’s Rocket [see fig. 5] won 

the coveted prize, pegging him as the “world’s foremost 

builder of locomotives.”46 The Liverpool and Manchester 

Railway later opened in 1830, and it is marked as the first 

railroad to be powered by steam, the first to carry a sig-

nificant number of passengers, and the first to fully prove 

the success of the railway.47  

In the following decade railroad lines extended. They linked 

London with Birmingham, Greenwich, Southampton, and 

Bristol. But because railroads were initially built by private 

companies in England, railroad expansion was uncentralized 

and therefore unorganized. By the middle of the nineteenth 

century many of these companies consolidated, giving way 

to a national railway network connecting major cities and 

towns across seventy-five hundred miles.48 

Railroad expansion across other European nations quickly 

followed. In France, the first line from Paris, which connect-

ed to the suburb of Saint-Germain-en-Laye, began operating 

in the summer of 1837 and had more than 37,000 passengers 

in its f irst week. Belgium, Holland, and the German states 

all initiated construction programs. By mid-century “lines 

crossed Belgium from Antwerp to the French border and 

from Ostend to Germany; Amsterdam and Rotterdam 

were linked with Cologne; and Cologne with Hamburg, 

Berlin, Leipzig, Dresden, Nuremberg, Munich, Prague, 

and Vienna.”49 

The early nineteenth century also saw the implementation 

of steam to power ships, with aims to establish more reliable 

sailing times and allow larger ships to carry more cargo. The 

primary challenge demanded that the engines be efficient, 

so that the amount of coal needed to run them was not coun-

terproductive. Small vessels taking short trips first saw the 

use of steam power. In 1812 a wooden paddle steamer named 

Comet was the first to offer regularly scheduled service on the 

River Clyde between Glasgow, Greenock, and Helensburgh, 

Scotland.50 Four years later the first steamships crossed the 

FIG. 5   Robert H. Thurston, The Rocket, 1878.
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English Channel, and by 1821 French steamers ran on reg-

ular schedules between Dover and Calais with a two-hour 

traveling time if the weather permitted.51 

During this time period sailing vessels were still the primary 

means of transport for crossing the Atlantic. In 1818 a sig-

nificant moment in cross-Atlantic travel occurred. The Black 

Ball Line of the United States introduced the first regularly 

scheduled service across the Atlantic Ocean, meaning that it 

would sail “full or not full.”52 Before, it was not uncommon 

for ship owners to designate a vessel’s departure on—or 

around—a particular day. To further reach earnings capaci-

ty, they were easily disposed to cause delays for days or even 

weeks if the hold was only half full. The traveler who had 

booked passage could only incur expenses while he waited, 

“never sure when the ship might sail.”53

Over the next few years at least four other transatlantic 

companies came into being, keeping fares down and 

making travel across the Atlantic easier and more reliable. 

Travel times for sailing vessels usually required about three 

weeks going east to west and about five weeks when the 

vessels traveled in the opposite direction. The typical travel 

time between New York and Liverpool was cut to about nine 

or ten days when steamships were first used to cross the 

Atlantic in 1838.54 Undertaking this journey of more than 

3,000 miles in a matter of days clearly demonstrated the 

powerful might of steam and its burgeoning potential for 

world travel.

While locomotives and steamships quickly transformed the 

way individuals traveled, travel itineraries of postwar tour-

ists varied little from that of the eighteenth-century grand 

tourist. Paris and Italy remained destination favorites, 

and while Americans who traveled to Europe imitated the 

traditions of the grand tour, the addition of Britain to their 

itineraries was noteworthy. 

Paris, again, was the first major stop for nineteenth-century 

travelers touring Continental Europe. With them came the 

interest to see what changes were made by the Revolution. 

The Louvre was now Paris’s biggest attraction. Under the 

rule of Louis XIV (1638 - 1715), the monarchy’s enormous 

collection of art was opened to the public, only to be closed 

by his successor. Visitors raved over the idea of free public 

access to art, as it had traditionally only been accessible to 

the wealthy. The French Revolutionary government broke 

with tradition and transformed the Louvre into the first 

public art museum.55  

While their predecessors demeaned the Parisian lifestyle, 

postwar tourists were now enthralled by it. For the British 

and American visitor who championed privacy and deco-

rum, Paris was “at once exhilarating and unsettling.” It was 

a city of pleasures. By the 1820s and ’30s the Palais Royal 

was continentally known as the epicenter for decadence 

and entertainment. Located near it were also dozens of new 

establishments causing a great deal of commotion: restau-

rants. In the mid-eighteenth century, the first restaurant 

provided simple meals dubbed as “restoratives,” and thus 

the impetus for the name. The idea of dining in public 

among all types of people, however, was more accepted 

only after the Revolution. The popularity of restaurants as a 

social and economic enterprise spread throughout Europe, 

and even British and American travelers “quickly adopted 

[this] custom of dining out.56 

After Paris, most travelers followed the traditional grand 

tourist routes by journeying to Switzerland and then to Italy. 

Now, however, the area around Geneva gained significant in-

terest. With its “lakes, tidy villages, rolling hills and distant 

mountains,” Geneva offered a picturesque respite from the 

busy metropolises of Paris and Italy. In addition, travelers 

to Geneva had a fanatical disposition toward their favorite 

authors (figures such as Rousseau and Byron) and the sites 

mentioned in their works. Picturesque vistas led to Swit-

zerland’s increased popularity and created a new appeal 

for the Rhineland. Toward the end of the 1820s steamships 

shuttled regularly on the Rhine, making it a viable travel 

choice for tourists.57

Italy remained a destination of great public interest for 

postwar tourists, just as it had been for eighteenth-century 

grand tourists. The artistic and cultural signif icance of 

Italy remained the same, but the alluring qualities of life on 

the Mediterranean now held greater appeal. The country’s 
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warm winter climate and gleaming summer days, coupled 

with the vastness of the ocean and varying landscape, all 

contributed to Italy’s charm.58 

Florence, too, became ever more popular, particularly 

with Britons seeking relief from cold winters. Over time 

Florence became known as a winter resort of sorts, whose 

tourists would languidly spend their days viewing art and 

socializing with other tourists. Rome continued to intrigue 

postwar tourists with its classical antiquities as well. Of 

interest were the art collections that could “rival those of 

Florence,” the house of painter Claude Lorrain, the grave 

of sixteenth-century poet Tasso, and a developing colony of 

contemporary artists.59 

By the middle of the nineteenth century travel became 

exponentially more simplified across the railroad networks 

that covered northern and central Europe. Those of lesser 

means also had more opportunities to partake in travel. 

Higher locomotive speeds meant fewer nights were required 

between destinations, and the inclusion of third-class cars as 

required by newly implemented laws meant that travel was 

now accessible to all.60

As such, the conventions that rooted the eighteenth-century 

grand tour grew old and dissolved under the development 

of this new phase in mass travel. Aff luent travelers, dis-

approvingly, took measures to isolate themselves from 

commoners. Among these efforts included traveling first 

class, booking expensive lodgings, and traveling to remote 

destinations not yet easily accessible.61 The quest for privacy 

and exclusivity brought a higher demand for convenience 

and elegance. With mass transportation well established 

by mid-century, this demand was heard and answered in 

the decades that followed. America, undergoing its own 

transformations of how people traveled, felt the exact 

same sentiment by the 1850s.

A FASHIONABLE TOUR
In America, in the early 1800s, trade and travel relied heavily 

on maneuvering through large bodies of water. Rivers, navi-

gable lakes, and the Atlantic Ocean were all used to transport 

goods and people.62 The young nation had felt the effects 

of steam as early as 1807, when its first steamboat—Robert 

Fulton’s Clermont [see fig. 6]—embarked on the Hudson 

River.63 Capitalizing on their navigability, canals were 

quickly constructed to expand beyond nature’s waterways. 

The Erie Canal, for example, was completed in 1825 and 

served as a symbol of this changing progress. Spanning 

more than 300 miles, it linked the Hudson River with Lake 

Erie and later helped the New York cities of Rochester, 

Albany, Buffalo, and Syracuse to grow and prosper.64 By 

the end of the 1820s steamboats had dominion over river 

transportation, as traveling by water was the cheapest 

method to cover long distances. But before the advent of 

steamboats, travelers in America relied heavily on carriages 

and roads, and more often than not roads were unkempt 

and dusty or muddy, depending on the time of year.65 

Writer and explorer Isaac Weld learned firsthand of the 

effects of unfortunate road conditions when his light car-

riage sank on a muddy stretch on a trip to Washington, 

D.C. “From Baltimore to Washington, which is forty miles 

distant,” he wrote in his 1796 travel account, “the country 

wears but a poor appearance…. The roads… are worse than 

any I ever met with elsewhere. In driving over one of them… 

a few days after a heavy fall of rain, the wheels of a sulky 

which I was in sunk up to the very boxes.” His horse, unable 

to move in the mud, “threw himself upon his haunches” 

and disengaged both himself and the carriage, freeing Weld 

from his predicament. “Luckily,” he proclaimed.66
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While steamboats had an earlier start, railroads began to 

rival all other modes of transportation by the 1830s. Like its 

European counterpart, the early railroads were short lines 

used in mines. The first locomotives were imported from 

Britain, but Americans quickly improved upon them and 

made them their own.67 Fervent developments progressed so 

quickly in America that by 1840 the United States had nearly 

double the amount of track in operation as all of Europe. 

The 136-mile line from Charleston, South Carolina, to the 

Savannah River, completed in 1833, was the longest railroad 

line under single management in the world.68 

A restoration of peace after the War of 1812 brought about 

prosperity in America similar to that encountered by 

post-Napoleonic war travelers in Europe. America, in the 

first half of the nineteenth century, certainly lacked the 

bustling metropolises, impressive art collections, grand 

theaters, and opera houses that typified Europe, but the 

country possessed a majestic natural beauty all its own. 

Indeed, Niagara Falls was America’s equivalent of Rome’s 

ancient relics. And for American and European tourists 

with a penchant for the sublime and the picturesque, 

America’s natural wonders replaced the popularity of those 

cultivated by man in Europe. The Catskill Mountains, Lake 

Champlain, the spas in Saratoga Springs, and Niagara Falls 

became America’s prime destinations. 69 

These popular sites quickly became parts of an established 

itinerary on the American grand tour, which an early travel 

guidebook penned as “the ‘fashionable tour.’” Most travelers 

went up the Hudson River from New York City to Albany, 

passing through the Catskills and Saratoga Springs. They 

crossed upstate New York to reach Niagara Falls and then 

returned to New York City on the Hudson. Those with 

more time or interest also visited Philadelphia, Baltimore, 

and Washington, D.C.70 

While steamboats and railroads certainly transformed the 

way people traveled, they were by no implication comfortable 

or without frustrations. Early passenger cars had uncomfort-

able seats, unregulated temperatures, and no option besides 

single-class service, meaning passengers of all types traveled 

together. Women and blacks, however, did travel in separate 

cars, respectively.71 As it did for affluent European travelers, 

the need to cater to wealthier patrons who did not want to mix 

with people of lesser means became a hallmark of American 

travel. The decades following the mid-nineteenth century 

brought upon further developments in luxury accommoda-

tions for tourists, taking us one step closer to the glamour 

and opulence of travel’s bright and golden age.

THE ILLUSTR ATED POSTER 
In 1830, when modes of transportation had revolutionized 

the way people traveled, lithography, too, reached a new level 

of sophistication by replacing etching as the predominant 

printing medium. Invoices, letterheads, sheet music, labels, 

menus, and broadsheets all leveraged the advantages that 

lithography offered.72  

France, under the July Monarchy of Louis Phillippe, became 

the first to embrace the distribution of illustrated books 

and, with it, the illustrated poster. To promote these books, 

publishers distributed illustrated posters—made by the 

same artists who illustrated the books—to booksellers.73 

The booksellers then placed them in their shop windows 

to promote sales for the books.74 Posters, for the first time, 

were created by recognized, talented artists.75 It was during 

this time that illustrated posters became associated with the 

graphic arts and brought advertising to new ranks.76 

Two types of posters for illustrated books existed during 

the July Monarchy: the first type included those in which 

original illustrations were created specifically for use in the 

poster; the second type borrowed illustrations from the book 

itself. The former was “fairly conventional” and “made no 

significant contribution to the history of the poster.” The 

latter, on the other hand, signified the earliest examples 

of poster art.77 It was common to enlarge and sometimes 

elaborate on frontispiece and text illustrations for the accom-

panying posters.78 More important, however, posters of this 

type were the first to use arched titles, which later became a 

convention for poster designers in terms of arranging text. 

For example, a promotional poster for Voyage où il vous plaira 

[fig. 7] uses a nearly exact copy of the book’s frontispiece [fig. 8], 

but it curves the book’s title in the “rainbow effect.”79 
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While a vogue for illustrated books and posters dominated 

the 1830s, lithography itself underwent a major development 

with the introduction of color printing processes. Senefelder 

experimented with color lithography in the early 1800s but 

made no significant developments.80 French printer Godefroi 

Engelmann (1788 - 1839) perfected lithography by mastering 

the process of printing in color.81 In 1837 he patented the 

process, aptly named chromolithography. A printer first 

analyzed the colors contained within the image and then ap-

plied them as separate images into different printing plates. 

The plates were then printed one by one, with a final plate, 

usually black, printed to establish the image.82

Chromolithography was quickly introduced into poster 

making, and by the 1850s, when Jules Chéret’s career began, 

the lithographic poster had established itself as the main 

promotional medium for a rapidly expanding France.83 

Jules Chéret leveraged these latest advances in color lithog-

raphy and, as will be seen, completely revolutionized the 

illustrated poster.84 π
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FIG.  7   Tony Johannot, Voyage Ou Il Vous Plaira, 1843.

FIG. 8  Tony Johannot, Voyage Ou Il Vous Plaira, frontispiece, 
1843.
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